
Florida Atlantic University High School 
Student Government 

Date: 2/4/2016      
Time: 3:00 PM      
Building: A.D. Henderson 
Room: Media Center 
      

Legislative Meeting Agenda 

1. Call to Order 

a) Mission Statement:  

i. We, the dedicated members of the Florida Atlantic University High School 

Student Government Association, commit ourselves to the promotion of 

excellence in intellect and integrity in order to: 

1. Promote unity while respecting individuality and diversity 

2. Be simultaneously aware of the community in which we thrive, as 

well as the world in which we live 

3. Encourage total involvement, with participation in artistic, 

academic, and athletic activities 

4. Encourage and create student enthusiasm in school activities 

We ultimately hope to instill a pride in the student body for our identity as 

FAU High School Owls.   

2. Roll Call 

3. Open Mic Night 

a) Food Waiver was turned in this week 

b) Ordered decorations 

c) Sign Up genius will be sent out later today 

d) Parents and friends are allowed to come 

e) February 19 



f) Class Shirts 

i. Sold Shirts today in the high school building 

ii. IF YOU PLAN ON VOLUNTEERING PLEASE BUY A SHIRT 

4. Grad Bash 

a) Buses paid 

b) Tickets ordered 

c) Permission forms need to be turned in!!! 

5. Prom 

a) Committee Meeting after this meeting 

b) Themes 

i. Pröm 

ii. Night Under the Stars 

1. Choose a location to be "under the stars" 

iii.  If Sadies DJ is good then he'll be hired for prom 

1. DJ has a combined price with photo booth if a photo booth is 
wanted 

iv. Treasurer is going to give the prom committee a strict budget 

1. Base price of ticket is $65 

2. We can go up on price if needed 

3. SGA is OUT of petty cash, if you want to buy decorations you 
need to order it online! 

6. EOY Party 

a) Made the list of movies: Original Spongebob movie and Star Wars Episode VII 

b) Working on other details 

7. Vote on attached amendment 

a) Creates new position on E board called the Head of Advertising and Social Media 

i. Eman is against the position on E board because it changes the tightness of 
the members and it changes the votes 



ii. Sarah suggests that someone within each committee can keep the design 
standards 

1. Ashley says it would help to have just one person in charge of it 

iii. Devin suggests that it is added to Parliamentarian 

1. Ashley says that The Head of Advertisement and social media 
would run the advertising campaign, so it needs to be someone 
who is very passionate about it  

a. Eman asks what happens when there are no events, because 
then the Head of advertisement and social media has no 
work to do 

iv. Casey asks when will the position be put in place 

1. It would be voted on for next year 

v. Alyssa says we should test it out and see how effective it is 

vi.  Casey suggests what if the position is a representative 

1. Ashley says that then it would create a middle man and the head of 
advertising and social media would not be able to communicate as 
directly with e board 

vii. Kira suggests we have a PR committee and they uphold the standards 

1. Rhiannon says that they would become a middle man 

viii. Voting 5-8 for the amendment, the amendment does not pass 

b) The Head of Advertising and Social Media are in charge of keeping up with 
committees and making sure they keep the standards and keep to the social media 
calendar 

i. This amendment will be tabled since The Head of Advertising and Social 
Media position did not pass 

c) New design standards for posters 

i. Amendment passes unanimously 

8. Reminders 

a) Make sure you sign in before you leave 

9. Open Floor 

a) Grade Shirts Colors 

i. Maybe in the future powderpuff and open mic night will have the same 
class colors so they could be used for both events 



ii. Keep the same class colors every year 

b) SGA Clean up for events 

c) Voting for President 

i. Should the student body vote for president? 

1. Legislative members are concerned that if this happens then it 
becomes a popularity contest and it won't be based on who is most 
eligible to lead SGA 

10. Adjournment 



Amendment Proposal 

By Ashley Amian, Honorary Member 

Proposed on 11/13/15 | Voting on 1/29/16 

Regarding the creation of a new executive position: The Head of Advertising and Social 
Media, new visual standards, and advertising campaign proposals. 

Amended text reads in blue. Text intended to be removed is represented with a strikethrough. 
Quoted text from the bylaws reads in grey. 

Amendment 1.1 

  Amending Article V, Creating Section 8 and subsequent Items I-VIII 

Section 8: Head of Advertising and Social Media Responsibilities and Duties 
I. Upholds the visual representation of SGA 
II. Replies to advertising campaign proposals within one week of the  
    campaign start date. 
III. Assumes control over an advertising campaign, in the event that an  
     Advertising Campaign Proposal is submitted incompletely, 
incorrectly,   
     or not at all. 
IV. Is allowed to use his/her discretion when granting or denying an  
     exception to the design standards. 
V. Keeps a master calendar of advertising campaigns. 
VI. Appoints individuals to operate SGA’s official social media accounts. 
VII. Functions as the liaison between Committees and those who 
operate  
      SGA’s social media accounts. 
VIII. To be present at all meetings. 

Amendment 1.2 

 Amending Article VII, Creating Section 7, Creating Item 1 and subsequent Points 1-3 

   Section 7: Head of Advertising and Social Media Eligibility 
I. In order to be considered a candidate for the FAUHS Student  

Government Head of Advertising and Social Media position you 
must fulfill the following requirements: 

1. At least two letters of recommendation from FAU High   
School faculty. 

2. One year of prior SGA experience. 
3. Be in good academic standing at the university. 

Amendement 1.3  

 Amending Article VIII 

  Section 6: Jurisdiction and Eligibility of the Head of Advertising and Social Media 
I. The Head of Advertising and Social Media retains the right to vote    

during all voting sessions. 
II.        The only time in which the Head of Advertising and Social Media is 

restricted from voting is if he/she has proposed an amendment to be 
voted on, in this case the parliamentarian is not allowed to cast his/her 
vote. 



Amendment 2.1 

Amending Article I, Section 1, Item 1 

1. Executive Board. The Executive Board consists of one President and a Vice  
President or two Co-Presidents, a Treasurer, a Parliamentarian, a Secretary, 
and a Head of Advertising and Social Media. 

Amendment 2.2 
 Amending Article I, Section 2, Item I 

I. The following are the five six elected positions of the Executive Board: 
A. Student Body President 
B. Vice-President 
C. Treasurer 
D. Parliamentarian 
E. Secretary 
F. Head of Advertising and Social Media 

Amendment 2.3 
 Amending Article XII, Section 1, Item I, Sub-item C, Point II 
  
  II. Eligible Positions 

A. Student Body President 
B. Vice President 
C. Treasurer 
D. Parliamentarian 
E. Secretary 
F. Head of Advertising and Social Media 

Amendment 2.4  
 Amending Article XIII, Section 1, Item 1 

III. To hold a Legislative and Executive vote, quorum must be reached to be  
officially binding. Quorum consists of 2/3 of Grade Reps from each grade, and  
3/5 4/6 of the Executive Board. If quorum is not met, the vote will be tabled 

until  
the next meeting. If quorum is not met at the consecutive meeting, the vote 

may  
be cast and will be officially binding. 

Amendment 2.5 
 Amending Article XIV, Section 2, Item 2 

   II. If permission has been granted to the Executive Board then 4 out of the 5 five  
out of the six Executive Board members must agree that the decision/ amendment is in 
fact an emergency and requires immediate attention. If a 4/5 5/6 vote is reached then the 
matter will be addressed. If a 4/5 5/6 vote is not 
reached then the matter is disregarded. 

Amendment 2.6 



 Amending Article XIV, Section 3, Item 1 

I. Executive Orders that lead to an amendment of the SGA bylaws can be  
appealed by the Legislative Board if a 4/5  5/6 vote is in favor of the appeal. If the  
vote fails to receive the 4/5 5/6 vote necessary for the appeal then the  
amendment will hold and no further appeals can be made to the amendment. 

Amendment 3.0 
 Amending Article XI, Section 1, Adding Point V. 

V. 
The Committee is responsible for advertising their event in accordance with following 
design standards and protocols:  

A: Branding of SGA and FAUHS  

i. The organization name, Student Government Association, must 
appear in full before the acronym, SGA, can be used.  

ii. All event posters must be placed on the Official Letterhead, which 
can be found on the SGA website.  

iii. The image size for posters being placed onto the letterhead must be 
444 x 490.  

iv. The FAU Logo or any official use of FAU’s branding may not 
appear on any promotional  
materials without prior written approval from FAU’s branding 
office. Examples of promotional materials may include but are not 
limited to: printed flyers, emails, social media advertisements, T 
shirts, and event programs. No changes may be made to a 
promotional material containing the FAU branding between its 
approval by the branding office and the campaigns start.  

B. The Appearance of Text on Flyers for Formal Events  

i. White text may never appear on a black background  



ii. Featured text, which is defined as the most prominent pieces of 
information on a poster,  
may appear in any font or any size.  

iii. Body text can appear in any font or size.  

C. The Appearance of Text on Flyers for Non-Formal Events  

i. White text may never appear on a black background  

ii. Featured text, which is defined as the most prominent pieces of 
information on a poster,  
may appear in any font or size.  

iii. Body text may only appear in the font Lato.  

iv. Body text may only appear in the following size range 18 to 21px.  

D. Exceptions to the Design Standards 

 
 i. An advertising campaign may apply for an exception to the 
design standards at the discretion of The Head of Advertising and Social 
Media.  

ii. Exceptions may only be requested with an Advertising Campaign 
Proposal and when proper justification for the exception is submitted to 
The Head of Advertising and Social Media.  

E. Social Media  

i. The design standards used for flyers apply to social media posts, 
with the exception of image size.  

ii. Instagram posts must be square-sized. Pictures on Facebook or 



Twitter may be any size.  

F. Advertising Campaign Rules  

i. All committees and individuals planning advertising campaigns 
must submit an initial “Advertising Campaign Proposal” at least 
two weeks before the campaign start date.  

ii. Advertising Campaign Proposals must be submitted to The Head 
of Advertising and  
Social Media via email with all documents attached.  


